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Sharing Our Stories



Sharing Our Stories

Why is it so important?

Why is it so hard?



Put On Your Marketing Hat!

• Strategic Planning
• Who, What, When, Where & Why?
• Templates & Tips
• Q&A



STRATEGIC PLANNING



Strategic Planning

Source: http://www.adviso.ca/en/blog/2015/04/13/definition-mission-objectifs-strategies-tactiques/



Adapting the Brand Pyramid
Brand 

Promise

Brand 
Personality

Emotional 
Benefits

Functional Benefits

Mission,
Vision

Values,
Culture

Origin Story, 
Testimonials

Elevator Pitch,
Programs & Services



For [_________], [_________________] is the 

[_____________] that [_______________________]. 

Positioning Statement

For [audience], [brand/org] is the [category/ 

provider] that [unique selling proposition].



WHO, WHAT, 
WHEN, WHERE, 

WHY?



• Staff / Board

• Donors / Funders 

• Volunteers

• Clients / People Served

• Partners

• Communities at large

• CC (DOC) 

Who? 

Audiences à Storytellers!

Source: Audiomack



What? 
• What does your audience want / need to know?

• What types of content can best tell your story?



What? 
• Make it personal

• Right brain / left brain

• Big 3 in storytelling:

• Involvement

• Impact 

• Thank You



• Communications plan 
and content calendars
• By week/month/year
• By channel
• By audience

• Start a routine
• Daily/weekly posts
• Weekly/monthly emails

• Consider seasons, 
events, milestones, etc.

• Curate timely and 
evergreen content

When? 



• Website 

• Blog

• Social Media

• (e)Newsletter

• Email 

• Direct Mail

• Print

• Public relations / 
local press 

• *Repurpose!*

Where? 

Source: www.business2community.com



Why?

• Why should we care?
• ‘What’s in it for me?’ 

à Key Takeaway(s)

Mission,
Vision

Values,
Culture

Origin Story, 
Testimonials

Elevator Pitch,
Programs & Services



TEMPLATES & TIPS



Content Calendars

Source: https://blog.hubspot.com/blog/tabid/6307/bid/33415/The-Social-Media-Publishing-
Schedule-Every-Marketer-Needs-Template.aspx#sm.0001u2mvsd6iff5py9022125ecl3n



Source: https://blog.hubspot.com/blog/tabid/6307/bid/33415/The-Social-Media-Publishing-
Schedule-Every-Marketer-Needs-Template.aspx#sm.0001u2mvsd6iff5py9022125ecl3n



Source: http://www.curata.com/blog/content-marketing-editorial-calendar-templates-the-ultimate-list/





Annual Plan / Flowchart



Analytics



Social Media Cheat Sheet

Source: https://blog.hubspot.com/marketing/ultimate-guide-social-media-image-dimensions-
infographic#sm.0001u2mvsd6iff5py9022125ecl3n



Free Photos!



News, Trends, Etc.

Source: https://bloomerang.co/blog/category/nonprofit-wrap-up/



SHARING OUR STORIES



MISSION: Following God’s call, the National Benevolent 
Association exists to inspire and connect the people and ministries 

of the Christian Church (Disciples of Christ), to accompany one 
another in the creation of communities of compassion and care, 

and to advocate for the well-being of humanity.



• NBA Website – Stories and News, Resources, Partners
• NBA Social Media – Facebook, Twitter, YouTube 
• NBA Email – Monthly eNewsletters
• NBA Events, Reports, Presentations
• CC(DOC) – Disciples News Service, Disciples Together, 

Disciples Advocate, Just Women magazine, regional 
eNewsletters, websites, social media, and more

How We Share Stories



Single Story à Many Stories

“Stories matter. Many stories matter. Stories have been used 
to dispossess and to malign, but stories can also be used to 
empower and to humanize. Stories can break the dignity of 

a people, but stories can also repair that broken dignity.”



Q&A
Thank you!

nbacares.org/incubate
nbacares.org/care-resources/social-enterprise


